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Sunum
Presentation

Teknolojinin gelisip,
yayginlastigi gunumuz
dunyasinda, sosyal medyanin
ve internetin sik¢ca kullanilmasi
dis ticaretin de 6nunu aciyor
2017 wilinda kurulan Kayel Group sirketimiz, pandem

k doneminde kapanmaya yuz tutmus firmalarnin aksine bircok

farkh projeleri ile yarnina daha gugla adimlar atmay bagsard)

Surekli degisiklik gosteren teknolojivi  takip ederek,

Elena SARiKAYA degigimliere ve yeni fikirlere acik, girigimct ruhuna sahip,
CEO alaninda wzman bir ekip ile calismalanmizi  devam
ettirmekteyiz. Bizirm igin onceligimiz her zaman

musterilerirmizdir

By following the constantly
changing technaology, we
continue our work with a team of

Musterilerimizin hayallerini gerceklestirmek, istelk we
taleplerine hazh geri donusler saglayabilmek en onemb kalite

olitikanizdir. Hedef pazarinizda karsilasabilecediniz olasi
experts in the field, open to P : =0 9
I ¥ aksilikleri ortadan kaldinyor, bilisim & wazilim, dis ticaret,
changes aond new ideas, with an s ?
~ . gayrimenkul ve danigsmanlik gibi birgok farkl alanlarda destek
entrepreneurial spirit. Our ' ; :
S S vererek sizlere kaliteli bir gelecek sunuyoruz
priarity is always our customers.

. . Dunyarmn en buylak B2B pazar olma hedefivle vola ciktiduimiz
Our most importaont quality Y s R it L

policy is to realize the dreams of projelerimiz gun gectikce onemi arttiriyor, Bayak ilgi goren
our custamers ond to provide fast

responses to their requests ond

TRadeGross projemiz ile ihtiyacimiz olan  Ordn  wveya
hammaddeler icin talep olusturabilir, olugan taleplere uretici

e - veya tedarikci olarak cevap verebilir, kendi ticarl adinizi
demands. We eliminate possible 4 ¢ P 9

sethacks that you may encounter
in your target market, and offer
you a quality future by providing
support in many different felds
such as informatics & software, foreign trode, real estote and consultancy.

olusturabilir ve uluslararas) tasimacilhikta isinizi kolayca bir GOst

seviyeye tasiyabilirsiniz

Our projects, which we set out with the aim of becoming the largest B28 market in the world, are
increasing in importance day by day. With our TRadeGross project, which attracted great attention, you
can creote g demand for the products or row materials yvou need, respond to the demonds as g
manufocturer or supplier, create your own commercial network and easily take your business to the next
level in international tronsportation.
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ULHSLARA.RS.I
TUKETICI

ZIRVESI

Tdrkive'nin stratejik  wve cofrafi yapisi
dunyadak) pazar payini artirmak icin onemli
firsatlarnin yani sira yatirimcilara da firsatlar
sunuyor. Bu firsatlara dikkat c¢ekiyoruz
Cunumuzin rekabetcl pivasa kosullarninda
sadece kalite-maliyet hesaplan saglamak
cin yeterli olmamaktachr. Pazarda Kahc
olabilmek igin Ar-Ce ekseninde waratilan
kalite Ve Inovasyon yveteneaginin
sarddralebilir  olmast  gerekivor. Bunu
basarmak icin Londra'da Kalite Zirvesi
dozenlendi. Tark is ddnyasinin girisimci
ruhu, dianya pazannda yer edinmemizi
saglayarak rekabet gucUmuzl artiriyor
Lobin International tarafindan sektor
temsilcilerine sunacadgl farkindahk
programilar sertifikalari ve ddllleri, dremili
pazarlama avantajlarn saghyor ve saglamaya

devam edecek.




ULUSLARARASI
TUKETICI KALITE
ODULLERI
SAHIPLERINI
BULDU

15 Mart Dinya Tiiketici Haklar Glninde Kalite Zirvesinin ilgi Odad:
TRadeGross Oldu.
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duzenlenean Europ

tarafindan dests

Tuketici Kalite

20 yihin Croup tarafindan kurulan

Cvenilikel sistemler ve

ainlama secenalk erple ulusiararast DiCaretl Bir adim oleye

Lasyor yanin ner yerir JreLicileri I rikc W
tuketicileri  h ngi bir aracit olmaksizin bir araya getiriyor. Farkindahk

arak girisimci ve yenilikc calismalar ile TRadelross, butun gozleri

cekmeyl bagsard

TRadelross'un ulkedek: ihtivag sahibil tedarikcileri wve |

sistemi olmadan bir viargulayan SARIKAYA, (

vork ve premium e firmalarin muosterilerine kolay

dogru alcidan dogru teklifler

Vi

iglernlerini kolayca tamamlayabileceklerini t




SARIKAYA, cduliund “Hicbir basan tesaduf degildir.
Mutlaka her basarinin arkasinda bir ekip calismasi vardir
Ben de bu &ddld alirken kendi ekibimi tebrikediyorum,

bu odul sizindir.” sGzleriyle ald..

“KADINLARI GERI

BIRAKAN TOPLUM,

GERIDE KALMAYA
MAHKUMDUR"

A A



SARIKAYA, presented his

award as “No success is a

coincidence. There is definitely

a teamwork behind every
success. | congratulate my
team while receiving this
award, this award is yours."

took with his words.




TRadeGross was the focus of the Quality Summit on March 15, World Consumer Rights Day.
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At the I16th International European Quality Summit, TRadeGross was awarded the inr
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TRaodeCross also made a presentation at the 35th

Increasing its brand owareness day
International Consurner Quality Summit
e step further with innovative

takes international trode o vEEEmS

Founded by Koyel Group in 2020, "TRadeGre

and future-oriented planning options, TRadeGross brings together manufacturers, suppliers and consumers

ies. With its entrepreneurial and innovative works by creating

1 all owver the world without any intermediar

awareness, TRodeGross hos monaged to attract al

auyers in the country with
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sizing that TRadeGross brings together the
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commission system, SARIKAYA stated that with its member-specific network and premium syst
can easily reach their custormers, get the right offers from the right buyer, and complete their export and import

transactions easily.




From Digital Transformation to Future of Global E-Commerce

Dijital Donusum’den
E-Ticaretin Global
Gelecegine

Dijital donusuimiin arkasindaki itici giicler nelerdir?

Bu konuya fazla dalmadan dnce su soruyu cevaplamamiz doegru olur: Dijital déndsum
nedir? Dijital bir strec udruna geride birakudimiz her bir fiziksel slirec kapsaminda bir
dijital dondsam stratejisine girersiniz. Basit bir rnekle agiklamak gerekirse, kagit kalem
kullanmak werine dijital bir not alma uygulamasim kullanmaya baslamak bir dijital

déntsim seklidir

Diger dijital donusum orneklerinden bahsetmek gerekirse: Posta el ilanfarindan e-posta
pazarlamasina gegis, Bulut bilisim gibi yeni teknolgjileri benimsemek, Urdn etkilesimini
artirmak icin sosyal medya gibi dijital araclan kullanmak. E-ticareti magazadan teslim
alma ile birlestirmek; BOPIS (Magazadan Online Teslim Satin Alin). Hedeflenen cok kanall

pazarlama planlan clusturmalk igin verilerden yararlanma.




Dijital dénlsim e-ticaretin gelecegini nasil etkileyecek?

Daha Fazla Fiziksel Perakende isletmesi, Birincil
Gelir Akisi Olarak E-Ticarete Gegiyor.

Pandemi tum gldcuyle etkisini gosterdiginde,
karantinadaki toketiciler hermen hemen her sey icin
internete yoneldi. Magazalarda tuvalet kadudi
bittiginde, kullanicilar otomatikman  e-ticaret
sitelerine yonelmek durumunda kaldl. Bu durumun
sonucunda bazi ticaret magazalanimin  stoklar
tukendi, digerleri ise drunlere satin alma limitleri
koydu. Simdi ekonomistler, perakende e-ticaret
satislanmin 2017de 2797 milyar doelardan 2024'e
kadar 4765 milvar dolara ulasacadir tahmin ediyor.

Bir e-ticaret perakendecisi veya isletmeler arasi
toptanc clarak, dijital dunyaya zaten siki bir sekilde
hakim oldudunuzu var sayalim. Isinizin bittigini ve
artik yapilacak bir sey eolmadigini dusunmek
kesinlikle wanlis bir hareket olacakur. Dijital
donisamun bir bitis noktas: yoktur

Arkaniza yaslanip “Tamam iste bu kadar® dediginiz
bir an ne yazik ki olmayacaktir., Web siteniz,
sirketinizin dijital dondsomonan  yalmizca  bir
wanadar, Aynca, musteri demografinizin ihtivaglarnim
karsilamak icin taktiklerinizi dedistirebilmeniz icin
tuketici beklentileri ve davramslanndaki degisimleri

takip etmeniz gerekir

Son olarak; rakiplerinize ayak uydurmalisimz. Ornek
vermek gerekirse, rakipleriniz ucretsiz kargo hizmeti
sunuyorlarsa, siz de ucretsiz kargo hizmetini devreye
sokmalisiniz.

Sirketler dogrudan tuketicilere mal sattiklaninda,
disarida yakin gevresine urdn Snerilerinde bulunan
ve 502 konusu markaya bagliliginn belirten marka
misyonerleri iliskileri kurarlar. Belirli bir markaya
baghlik hisseden tuketiciler, 0 markaya yillarca bagh
kalma egilimindedir, bu sayede markalar dedgerli
wvarliklar haline gelirler ve boylece musteri tutma

aranfarin artirirlar.

More Physical Retoil Businesses Are
Switching To E-Commerce As Their Primary
Income Stream.

When the pandemic hit with aoll its might,
guarantined consumers turned to the internet
for almaost everything. When toilet paper ran out
in stores, users hod to outomatically turn to
e-commerce sites. As a result of this situation,
some trade stores have run out of stock, while
others hove placed purchase limits on products
MNow, economists predict retail e-commerce
sales will grow from $279.7 billion in 2017 (o
$£476.5 billion by 2024

Let's assume that as an e-commerce retailer or
business-to-business wholesaler, you already
hawe a firm grip on the digital world. It would be
a mistake to think thot your job is done and
there is nothing to be done anymore. Digital
transformation has no end point.

Unfortunately, there won't be a moment when
you sit back and soy "Okay, thot's it Your
website /s only ocne aspect of your company's
digital transformation. You also need to track
changes in consumer expectations and
behavior so that yvou can change your taoctics to

meet the needs of your customer demographic.

When companies sell goods directly to
consumers, brand missionaries, who maoke
product recormmmendations to their immediate
surroundings and express their loyalty to the
brond in question, establish relationships.
Consumers who feel committed to o particular
brand tend to stoy committed to that brand for
years, thereby making the brands wvaluogble
assets and thus increasing their customer
retention rate.



Pandemi Donemi
E-Ticaret

Covid-19 salginimin g

azgun kosullarla Pandemi doneminde tuketicilerin

birlikte E-Ticarette ki doéndsarm daha da kalarak online kanal Gze

hizlandi Bu déndsiam sureci gzellikle artirmasi sonucu 2020 yilir

musteriyvle birebir etkilesimi esas alan satis ve araninda artis gosteren Turkiye e-ticaret pazar
pazarlama gibi fonksivonlarda dijitallesme wve ortalarma Ug yilda ulagmasi beklenen seviyeye

veri  analitigine dayall buyuk operasyonel bir wilda ulasarak 220 milyar TL deder yakalad:

degisiklikleri beraberinde geatirdi Hizirm alamayan e-ticaret pazannin, 2025 yilimin

sonunda B&38  milyar Tl degere ulasmasi
Pandem sebeabiyle 2020 - beklaniver
e = 1y

faalivetlerinde 2019 wilina gdre dlsls e

sektorler de bulunuvor, Hava vollan sektorande Pandeminin pazarda y tign etkilere yuksek

yuzde &40, seyvahat, tasimacilik ve arganizasyon ceviimicl talebi karsilamak icin limith sayida

sektorunde ylzde 46, konaklama sektordnde firma hazirlikliydi, norrmnal sartlarda ilgili talebi

yuzde 335 eglence ve sanat sektorlerinde i1se karsilz lecek firmalann surece hazirhksiz

yuzde 50'yve varan dususler gozleniyor vakalanmasi, talebin yarattig satis degerinin
olmasi gerekenden daha az gerceklesmesine

yal agt

Yerli E-Ticaret Pazari
Kapanma donemi onling

a5

rig verilerine gore, yurt ici
e-ticaret hacminde yukseak

artiglar goruldu

Tasimacilik Sektoru
Salgimin en gok etkiledigi
tagmacilik ve OrganiZasyon
sektdrleri verilerine gore son ik

yilda iki kat dasus yasand

Bilisim Sektoru
Pandeminin neden oldudu
kisitlarmalar cevrimici
uygulamalann kullanimin
ylkseltti ve sektdre alan yaratti.

Turizm & Eglence

Global kapanma sonucu

tasimacilik sektarayle birlikte
L ™ turizrm’'de gerileme yasandi



Global
Katkl ve
Celisim

Degisen standartlarin kiresel
donldsime etkileri neler oldu?

2015°ten bu yana cift haneli buylyen
kidresel e-ticaret pazan, 2020 wilinda
yuzde 2B oraminda bir buydme kaydetti.
Teknoalojinin gelismesi Ve tuketici
ahskanliklaninin degismesinin bir sonucu
olarak pazarda beklenen artis, pandemi
etkiler ile birlikte daha keskin bir hal ald.
Talebin gidisat icin belirleyici faktor
oldudu e-ticaret pazarnnda, tuketicilerin
onlinge kanallarda yogun bir sekilde
alisveris yapmasi, buiydmeye cnemili katki
sagladi

Urdn we hizmet saticilannmin online
kanallardaki penetrasyonunun artmasi ile
birlikte gunumozde teknolojik
gelismelere adapte olamamig, kucuk,
orta wve buyuk Olcekh isletmelerin
e-ticaret alanina giris vaparak
bBulunduklan sektorlerde rekabet gucunu
artirdigr gordluyor, Isaretler, bu yarnista
geride kalmak istemeyen her sektorden
firmarmn, online veya mobil uzerinden
sundugu  hizrmetler, aplikasyonlar, weri
toplama, veri analizi, aplikasyon arayGzleri
gibi bBirgok musteriye dokunan wve arka
planda  bulunan metrikler ozelinde

yatirim yapmaya devam edecedi

15



the effect of the pandemic, raau,
changes took place in the fields of trade

and shopping around the world.

The Impact
of
Pandemic

wWith the unigue conditions brought by
the Covid-19 pandemic, the
transformation in E-Commerce has
accelerated. This transformation
process brought along major
operational  chonges based on
digitalization and data analytics,
especially in functions such os sales
and marketing, which are based on
one-to-aone  interaction with the

CUustormer.

Due to the pandemic, there are also sectors that experienced a decregse in e-commerce activities in 2020
compared to 2019, Decreases gre observed in the ogirline industry by 40 percent, in the trovel,
transportation and organization industry by 46 percent, in the accommodation industry by 33 percent,
and in the entertainment and arts sectors by up to 50 percent.

The Turkish e-commerce market, which increased by approximately 165 percent in 2020 as g result of
consumers staying at home and incregsing their orders through the oniine channel during the pandemic
period, reached the level expected to reoch in an average of three years, reaching a value of 220 billion Tl

in one yvear. The e-commerce market, which has not picked up its pace, is expected to reach a volue of 638
billion TL by the end of 2025,

Fo
F -I_l



What are the global effects of changing standards?
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lrmited number of COrmpoanies w

pandemic an the market, companies that could meet levant demar under normal circurmstances

to be less than it

wred for the process, causi created by the d

were caugnt unprep

shouwld have been

ce market, which has grown 2015 cO f

It of the development of technology and the chonge in consumer hahbits, the exg

; af the pandemic. In the e-commerce m

rket has become sharper with the e IrKet,

where demand is the determin fac 1d, the intense st ying of ¢ rs ir ne channels
Corr! el 5 .'f-l":'.l.'ir.':,-' [ CIrowin
With the increase in penetration of produ and service s online it is seen that small,

ave nolt been able to adapt to technological developments today

mediurn and igrge-siZed ente

the e-commerce field. On the other hand

hawve increased their compe e power in thelr sectors by enteri

COoOmpanies f

ctors that do not want to be left behind in this roce should continue to invest in metrics

O o

that touch many custaomers and are in the background, such as the services they offer online or mobile,

ction, data anal) s, gpplication int

5 data cof

gppiricatio




YATIRIMCININ YENiIi GOZDESI
BILISIM
SEKTORU
“Bilgi ve Iletisim

Teknolojileri Sektoru
azilimy ve 15,3 milyar TL ile elektronik
2021 YII' pazar :ab::rle:,'-‘m]: _:.:nl-::ru.\rr Turl;zy-':'dnlz I"sekztl:‘-r

buyakiaga TL bazinda 2021 yihinda bir

\‘ Verileri” raporunu - s el e
. aglkladl. Rapora gbre milyar TL've ulasti. En bdylk pay

- blll?lm SEktoru' 50“ 4 oraninda buyuyerek yaklasik 15 milyar
W yllln ardlﬂdan gegen TLye ulasti. Sektdr, gecen yil son &

vildan farkli olarak dolar bazinda da

yll dolar baz'nda |  vyuzde 7 boyoyerek, 2021 wilinda 299

milyar dolara ulagti. Sektorde 2021

bﬁyﬁme E‘Ide Etti. yilinda bir dnceki yila kiyasla ylzde

W 58'lik artisla 17,5 milyar TUlik ihracat

Boyumenin en boayak bilesenleri ise 19

milyar TL ile kur etkisi, 18,5 milyar TL ile

gecen wil oldugu gibl BT yazilim ald,
bu kategorideki ihracat yizde B2

!f Ta gergeklestirildi,
Ly 3
- et i —; :
| il RaaN ETE w-hl ., =
i { [T
£k v i'iﬁ' ‘-.-“:%"L-';,.'i 3y FT

Raporun sonuglanmin agklandigl toplantida konusan TUBISAD Baskani Levent Kiziltan, sekuérin

rE blylklGgundn 266:milyar TLye ulastidun kaydetti. Kiziltan, yillk bUydmeoraninin gecmis yillara kiyasla

yuksek seviyede gerceklesmesinin en bdyOk nedeninin, yillik yOzde 149'bdyume orani ile Teknokentlerin

3
.y
"
i

| i J ciresundaki artis oldugunu soyledi

Kiziltan, sunlan soyledi: *Turkiye'de yasanan finansal sorunlar ve enerji girdilerindeki artizlanin dinya

genelinde emtia fivatlaninda gergeklesen yikselisierle bir araya geldigi birddnemden gegivoruz: Karesel

tedarik zinciri sorunfan dinya genelinde pek cok Gruanun rafl arda‘yer alamamasina neden oluyor.

Bunlara Ukrayna'da yasanan savasin getirdigi olumsuzluklar da eklendiginde hammadde temin sGreleri i f—‘ 24 I3

de artiyor, ashinda bu clumsuz faktorler teknolgjinin ve dijital déndsamon hayati onemini bir kez daha

gézler nlne seriyoar. istenen dizeye ulasamamakla birlikte, dijitallesme etkisi ile iki wildir sektérdmiz,

i

buyik kurum ve kuruluslarnn yatinmilarn ve bireysel tuketim artisi sayesinde buyumesini surddrebildi.
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The hew favorite of

investors is IT sector.

announced the report of “Information and
Communication Technologies Sector 2021
Market Data”. According to the report, the IT
sector achieved growth in dollar terms last

year, after the last 4 years.

e The biggest components of the growth were exchange rate
s ' =i effect with 192 billion TL, software with 185 billion TL and
™ :'_r_ electronic communication with 15.3 billion TL. The size of the

[ | Frpas

e i sector in Turkey, on TL basis, reached 266 billion TL in 2027
with amifacrease of 36 percent compared o the previous year,
IT software tock the biggest shore, ags it was lost yvear, and
exports in this category grew by 62 percent and reached
opproximately 15 billion TL Unlike the last 4 years, the sector
grew by 7 parceat.in dollor terms last vear and reached 299
| hbillion doflars ine 2021 In"the sector, exports of 175 billion TL
“1 were reglized in 2021 with an increase of 58 percent compared
- to the previous vear.
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H T e g T i vE arastirmacilar alt k i azind il dig bilgi teknolojile
N yuzde 59 buyayerek 1145 milyar TL'ye ulastidqim ve 2021 wvilinda pazann %43 0nu olusturdugunu belirtildi
Delaitte Tdrkive Ortadn Hakan Gol ise; "lletisim teknolajileri ise ylzde 26 buydme oramiyla 1514 milyar TLye ulasarak
toplam pazann yuzde 57'sini olusturdu. Gegen senenin dagilimiyla kivaslandidinda, BT nin sektérdeki agirhidn artarak

toplarm pazar icinde yuzde 7 oraninda veni v kazand. Alt kategorileri bazinda BT donamim yuzde 41 buyayerek 43.5
~ -\.| |-\..!:-\. rICIne y .-j.-.. yraninda ven JI'_ ke iell _,,.| W ||-.: ri r bazind =3 =l lzlln L (e [=] JL I ST E H T

milyar TL seviyesine, BT yvazihim yaklagik iki kat buylye

yarek 51 milyar TLU'ye, BT hizrmet ise yizde 41 blyOyerek 20 milyar

_'_,.-:- ulastr. Yerli aranlerin agirhé bilgi teknolojileri icinde en yuksek yvazilim kategorisinde oldu =] !-'j= teknolajileri
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N1 yuzde B2 iken bilgi teknolgjileri hizmet kategarisinde ise yerlilik oram %e2 olarak

gerceklesti. 2021 yihnda sektordeki toplam istihdam 185 bin kisiye ulasty.” ded

Yeni nesil yatirhm ve
start-up projelerinde

yerlilikte agirhgi yazillm
olusturuyor.
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Son alti yihin verilerine gore bilisim ve yazilim alaninda gergeklesen yatinm ve praoje artiglar.



The software and informatics sectors constitute
the investment and start-up density
in the domestic market.

According to the leading managers and researchers of the sector, when analyzed on the basis of sub-categories, it
was stoled thot the informotion technologies market grew by 59 percent and reoched 1145 billion TL and
constituted 43% of the market in 2021, Deloitte Turkey Partner Hakan Gdl said; "Communication technolagies, on
the other hand, reached 1514 billion TL with o growth rate of 26% ond constituted 57% of the total market
Compared to last vear's distribution, IT's weight in the industry has incregsed, gaining a new 7 percent share in the
total market. On the bosis of sub-categories, IT hordware grew by 41 percent to reach 43.5 billion TL, IT software
nearly doubled to 51 billion TL, and IT services grew by 41 percent to 20 billion TL. The weight of domestic products
was in the highest software category among information technologies. While the locality rate in the information
technologies software caotegory was 82 percent, the locolization rote in the information technology service

category was 68%. In 2021, the total employment in the sector reached 185 thousand people.”
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TUIE, Mart ayinda, gecen yilin ayrm

ayina gore IVlik artisla 5567
vabanciya konut satildigem bildirdi
Buna gdare, Mart 2022'de toplam
konut satiglan icinde wyabancilara
vapilan konut satisinin payn 4.1

oldu

GAYRIMENKUL SEKTORUNE
YAKINDAN BAKIS

Konut fiyatlari ve kiralar neden artiyor?

=on yillardaki yasanan maliyet artigt hem yeni inga edilen evierin fivatlarnim artinirken, hem
de konut dretiminin azalmasina sebep olarak arzin azalmasina ve mevcut evierin de

fiyatlarimin artmasina neden oluyor

Sektdr temsilcileri ise tim bu fivat artislanna ragmen konut talebinde azalma olmadidin

aksine ciddi bir talep karsisinda yeteri Kadar ev stoku bulunmadigin belirtiyvor.

Ancak sektor temsilcilerine gore konut satis ve Kira fivatlanindaki artisin tek nedeni, insaat
sektordnde yasanan dovize bagli maliyet artisi degil, Thrk Lirasi'na duyulan gdvensizligin
:_',';ly'rlr']-.'}nl-cll U tekrar yatinm aracina qir:.r'u*;.l,gru:il..c__]'.l Ve }rg!1_|.'|rn:';:l:-1.'|r' paralarnin OGN

bicimde gayrimenkule cevirmek istedigi gérllayor




Birkag ay once emlak piyasasinda yasanan
kiralik ev krizi yerini gayrimenkul satislarina

birakti. Kiralarin fahis oldugu bu nedenle de ev
satislarinin hareketlendigi GUlkemizde simdilerde
emlak satislarinda da ciddi bir duraksama yasaniyor.

Kredi faizlerine yanasilmiyor.

Miteahhit ve yap-isletgi kesimin elindeki insaatlan maliyetlerin yulkselmis olmasina ragmen tamamlayarak bir
an donce nakie gevirme istedinin yan sira gelen zamlar nedeniyle yikselen konut fiyatian pivasay adeta kilitledi.

Ozellikle yeni yapim bazi dubleks ve tribleks evlerdeki fiyatlanin yarina yaklasihir gibi degdil. Ortalama 180-220 m2
civarindaki bir evin fiyat) bugdnlerde 2.5.3 Milyon'dan satisa sunulmakta.

Daire tipi 105-135 m2 konutlarin satislan ise 700-800 Bin liraya satisa sunuluyor.

Elinde nakdi olamn parasini bankada tuttudgu biliniyor. Parasi elmayaniann da kredi ile ev alma istekleri, ylksek
faiz oranlan nedeniyle gergeklesmiyar,

RPiyvasamin dnlenemeyen yukselisi nedeniyle yasanan rehavetin birkag ay daha devam edebilecedine dikkat
cekiliyor.

Turkiye genelinde konut fiyatlar yillik ylzde 100'e yakin artisla rekor kirdi. Sektor temsilcileri
ise bazi bolgelerde konut fiyatlarimin 3 katina giktigini, ilk kez konut fiyatlarindaki artisin
dolar kurundaki artisin onune gectigini soyluyor.

Turkiye Cumhuriyet Merkez Bankasi (TCMB) Konut Fiyat Endeksi'ne goére istanbul'da konut
fiyatlan son bir yilda ikiye katlanirken, izmir'de ilk kez metrekare fiyat1 10 bin TL'yi asti. Subat
ayinda yeni konutlar endeksi yillk yuzde 1022 yukseldi. Yeni olmayan konutlarin
fiyatlarindaki artis orani da yizde 95,3 oldu.

Ekonomistler ise geliri resmi enflasyon kadar artan galisanlarin konut sahibi
olabilmelerinin giderek daha da zorlastigini soyliyor.
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A few months ago, the rental house crisis in the real estate market left its place to real
estate sales. In our country, where rents are exorbitant and therefore house sales are
moving, there is a serious pause in real estate sales nowadays.

Loan interest rates are so high.
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The sales of flat-type 105-135 m2 residences are offered for 700-800 thousaond liras
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Gayrimenkule
yatirim yaparken

nelere

etmeniz
gerektigine gelin
birlikte goz

atalim.

YATIRIMDA ONEMLI
NOKTALAR

Gayrimenkul yatinmi, dlkemizde en ¢ok yapilan yatinnmlar arasinda yer almaktadir. Ev,
dikkan veya arsa gibi gayrimenkulleri yatinm araci olarak kullanabilirsiniz. En dnemli
noktalardan biri gayrimenkul yatinmlanmin uzun vadede hep kazandirmasidir. Cunki
gayrimenkul wvatinmlarinin getirisi

dedigimiz gibi ev, dikkan weya arazilerden

clusmaktadr.

Gayrimenkul vatirirmi yaparken nelere dikkat edilmeli?

uygun buldudunuz sekillerde deferlendirn

:':|"_':I.-:_Jl_.""..- |.!""..|,"|‘i."i_.lr' ve riskleri goZe alimaniZ

gerekmektedir

Uzun Vadeli Gayrimenkul Yatirimi

Uzun wvadeli yatinm denilince once herkesin aklina tarlalar gelmektedir tarlalar

kazanc saglayabilmek icin bir sure beklenmes

:.:.:-:_-:|;'|-"‘|‘:|'_-i&t|_'-:_:||_ Tarla yvatunmlarnnda dikkat etmeniz geraken ilk husus tarla topraklarinin

verimli elmasidir. Hic bir sey yetismeyen bos tarlalar, gelir elde edemediginizden kaynakl

yatiriminiz bosa giaecekir

Orta- Kisa Vadeli Gayrimenkul Yatirimi

Orta-kisa vadeli gayrimenkul yatinmlan igin en dogrusu ev ve ya dikkandir. Gayrimenku
yatinmi igin alacaginiz ev ya da dukkanmin konumu gok anemilidir. Yatinm yapmadan once

konumunu ve cevresini iyice arastirmamzda fayda vardir, Gayrimenkul yaunrminda ey satin

alirken en onemli husus bolgedeki kira dederleridir. Satir SONra

kiraya

verebileceginiz miktan kafamizda netlestirebilirsiniz. Bu sayede ne kadar zaman sonra kara

gececedinizl de ogrenmis olursunuz

dikkat
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Gayrimenkul ve yatirom
alaninda profesyonel
ekibimizden yardim
almak i¢in adresimizi

ziyaret edebilirsiniz.

Gayrimenkul alacagimiz bolgeyi segin ve aragtinn Tam masraflan degerlendirin

AEaDleCer LLITT Qetayiar 1di Dimak Zarg teril

Ik arastirmamizi tamamladiktan sonra, seceneklerinizi en Banka kredisi uygunlugu, deprem yénetmeligine

disik sug orani, en disdk issizlik ve en yuksek istihdan uygunluga dikkat!
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dikkan weya arsa hangisine yatnm yapmak alacadimiz gavrimenkulin deprem vonetmelidine gdre
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Gayrimenkul yatinmecilan genellikle hangisine yatinm Gayrimenkuld dusak fivattan satn alip, deder arttidinda
yapacaklarnimi  karar vermislerdir. Konut yatirimi catrmaniz aerekmektadir!

disdndyorsaniz bile dikkan ya da arsa karsiniza
cikarsa fikrinizi degistirmekten cgekinmeyin, ancak
bahsettigimiz gibi arastirmalarnimiza gére segmekte MNe kadar ¢
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Capital dergisi tarafindan "Tlrkiye'nin en
glgld 30 is kadim® arasinda gosterilen
Jaklin Gldner, 2008 Perakende Glnesi
Oddlleri'nde “En basanh profesyonel
yonetici 6ddliand kazandi.

Istanbul Teknik Universitesi Endistri Mahendisligi

mezunu. s hayatina Argelik'te basladi. 1997 yilinda
YKM bunyesine katildi. YKEM'de pek cok yeniligi

hayata gecirdi. 2012'de Ziylan Grup'ta CEO olarak
goreve basladl. 2014'ten beri Vakko'nun CEQO'su
olan Ganer, Fortune dergisi tarafindan Turkiye'nin

En Gugla 50 Is Kadini arasinda goésterildi.




1997 yilinda YKM blnyesine katilan Gdner,

cirketin kurumsallasmasina dnemli katkilarda
¥ KM 'nin
yaptigr donemde Garanti Bankas: ortakligiyla,

bulundu. genel midirlGgind syctem adr
cipli ve puan toplama sistemli ilk kredi karti

olan Bonus Card'in yaratilmasinda rol oynads.

Tedarikcilerin barkeod sistemi uygulamasina

gegisinin  sadglanmasi, ilk SAP Retail

uygulamasinin  baslatilmasi, perakendede

kapsaml madaza yvazilim gibi uygulamalarla
Turkiye perakendesinin gelisimine katkida

bulunan oncl projelere imza atti.

Guner, who joined ¥YKM in 1997, made
significant contributions to the
institutionalization of the company. During
his term as the general manager of YKM, he Inited Brandes Aecaciation. o boogrd member of AMPD and o
played a role in the creation of Bonus Card, et e

the first credit card with a chip and point

in partnership with

collection system,

Garanti Bank.

He undersigned pioneering projects that Graduated from Istanbul Technical University

contributed to the development of Turkish Industrial Engineering. He started his career at Argelik.

retail with applications such as ensuring the He joined YKM in 1997. He implemented many

transition of suppliers to the barcode system
application, loaunching the first SAP Retail

application, and comprehensive store

innovations at YKM. He started to work as the CEQ of
Ziylan Group in 2012. Gdner, who has been Vakko's CED

since 2014, was named among Turkey's 50 Most

Powerful Business Women by Fortune magazine.

software in retail.

ip oldugum her:
dini “Uzun uzun yillar dinyayil gezdim. Her yere bir kere
gittim, ikinci kez ayni yere gitmedim. Yeni bir yer gérmek istedim ve
gordiklerim hep bana ilham verdi. Yapabilirsem yakinda merak lzerine
bir kitap yazmak istiyorum. Clnkii merak insanin hayatini
zenginlestiriyor, kalitesini artinyor” seklinde ifade etti.

| merak ve arastirmaya borg

Expressing that he owes everything | have to

curiosity and research, Guner said, *I traveled the
world for many years. | went to every place once,
I did not go to the same place twice. | wanted to
see g new place and what | saw always inspired
me. | want to write a book on curiosity soon if |
can. Because curiosity enriches people's lives

and increases their quality.”

(9]
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Kadinlarin istihdam cranminin erkeklerin yvansindan daha

az oldudu géruldi

Hanehalkl isguca aragtirmas sonuclanna gore; 2020
yvilinda, Tlrkive'de 15 wve daha yukar yastaki istihdam
edilenlerin oramn %422 olup bu oran kadinlarda %263,

erkeklerde 1se %59 8 oldy

En yOksek istihdam orami, 2020 wihinda %509 ile TR21
(Tekirdag, Edirne, Kirklarel) bolgesinde gergeklesti. En
duslk istihdam orami ise %26,0 ile TRC3 (Mardin, Batman,
Sirnak, Siirt) bolgesinde oldu. En yiksek kadin istihdam
arani, %347 lle TR2O [(Trabzon, Ordu, Giresun, Rize, Artvin,
Cumuishane) bélgesinde iken en yluksek erkek istihdam
orani, %672 ile TR21 (Tekirdad, Edirne, Kirklareli)
Lolgesinde gergeklesti,. En dusuk istindam oram  15e
kadinlarda %126, erkeklerde %404 ile TRC3 (Mardin,

Batrnan, Sirnak, Siirt) bolgesinde oldu.

It was seen that the employment rate of women is less

than half of men

According to the results of the household labor force
survey; in 2020, the rate of emploved people oged 15 ond
over in Turkey woas 42.8%, while this rote wos 26.3% for

women and 59.8% for men.

The highest employrment rate woas realized in TRZ2]
(Tekirdag, Edirne, Kirklareli} region with 50.9% in 2020
The lowest employment rate wos in the TRCIE (Mardin,
Batman, Swrnak, Sirt) region with 26.0%. The highest
fermnale employment ralte was in TR0 (Trabzon, Ordu,
Ciresun, Rize, Artvin, Gumudshane) region with 34.7%,
while the highest male employment rate was in TRZ2]
(Tekirdad, Edirne, Kirklareli) region with 67.9%. The lowest
employment rote wos in the TRC3 (Mardin, Batman,
Sirnak, Siict) region with 126% for women and 40.4% for

rmen.

Hanehalkl isglcd arastirmasi sonuglarina gore;
editim durumuna gdre isglcine katihm oram
incelendiginde; 2020 wilinda kadinlarin egditim
seviyesi yUkseldikge isgucline daha fazla
katildiklan gérildi. Okuryazar olmayan kadinlarin
isglcdne katihm orami %124, lise alti editimli
kadinlanin isglicdne katim oram %241, lise
mezunu kadinlanin isglcine katim orar %29,9,
mesleki wveya teknik lise mezunu kadinlarin
isglcune katihm oram %37,0 iken yuksekégretim
mezunu kadinlarnn isglcdne katilm oram %65,6

oldu.

Kadinlarin istihdamda yari zamanl
¢alisma oranmi %19,5 oldu

Hanehalki isglcl arastirmasi sonuclarnna gore;
yari zamanl ¢ahsanlann istihdam igindeki oram
2020 yilinda toplamda %12,4 olurken, kadinlarda
bu oran %19,5, erkeklerde ise %9,3 oldu.

Hanehallks isgicl arastirmasi sonuglarina gore;
hanesinde 3 yasin altinda ¢ocudgu olan 25-49 yas
grubundaki bireylerin istihdam orani, 20014 yilinda
%59,8 iken 2020 wilinda %56,8 oldu. Bu oran
cinsiyete gdre incelendiginde; 2020 wilinda
hanesinde 3 yasin altinda gocudu olan 25-49 yas
grubundaki kadinlarin istihdam oraninin %25,2,
erkeklerin istihdam oranimin ise %855 oldudgu
gorulda.




According to the results of the household labor

force survey; When the labor force participation

rate is analyzed by education level; In 2020, it has
been observed that women participate more in
the workforce as the education level rises. The
labor force participation rate of illiterate women is
12.4%, the labor force participation rate of women
with less than high school education is 24.1%, the
labor force participation rate of women with high
school graduates is 29.9%, the labor force
participation rate of women with vocational or
technical high school graduates is 37.0%. female
labor force participation rate was 65.6%.

Women's part-time employment
employment rate was 19.5%

According to the results of the household labor
force survey; While the rate of part-time workers
in employment was 12.4% in total in 2020, this rate
was 19.5% for women and 9.3% for men.
According to the results of the household labor
force survey; While the employment rate of
individuals in the 25-49 age group with children
under the age of 3 in their household was 59.8% in
2014, it became 56.8% in 2020. When this ratio is
analyzed by gender; In 2020, the employment rate
of women in the 25-49 age group with children
under the age of 3 in their household was 25.2%,
while the employment rate for men was 85.5%.



Elinde Uret,
Evinde Sat.

Sizde evinizde Ureterek internetten
satisa baslayabilir ve ev ekonomisine
katkida bulunabilirsiniz.

Internetten satis vapmak icin neden arayanlardan biri olabilirsiniz. En
basit neden, para harcamak isteyen potansiyel mosterilerin
abgverislerini  internet  Uzerinden gerceklestirmeleridir. Tuketici
grubunun alisveris aliskanhklan degisti ve buylk oranda dijitale gecis
gerceklesti. Mosterinin magazaya gitme olayina karsiik bir de
magazanin musteriye gitme durumu doddu. Dolayisiyla musterive
giden madazalar, potansiyel mildsterilerin dnemli bir boélomund elde

etme acisindan artik daha avantajli.

Ticari hayatinizin hangi evresinde oldufjunuz fark etmeksizin, her
zaman popdlaritenin faktorlerinden olmamz gerekir. Cankd artik
urdnlerin kalitesi ve fiyati ile birlikte popularitesi de musteriler igin
onemli bir metrik. Internetten satis, markayr we urunleri

populerlestirmek icin de yapilmalidir.

Online madaza agmak hemen her isletmenin ihtiyag ya da gerek
duyabilecedi bir ticari adimdir. Oyle ki siz yveni bir girisimci de clsaniz
fiziksel madaza sahibi de olsamz, rakiplerinizin goktan internetten
satis yapmaya baslamis olmasi kuwwetli bir ihtimaldir. E satis
yvapmanin Zzararn neredeyse yoktur ve bu yola giren rakiplerinizle
aramz bir anda acilabilir. Rekabet gacindzld artirabilmeniz icin de
intermet Uzerinden satis yapmaya baslarmaniz gerekir,

“Internetten satis yapmak
kisi ve isletmeler icin
oldukg¢a 6nemli bir
durumdur.” Canku
internetten satis sayesinde
perakende ticaret yapan
isletmeler daha kolay bir
sekilde islerini
gelistirebilmektedir. Bunun
yani sira yeni bir is kurmak
isteyen girisimciler ise
e-ticarete adim atarak az
sermaye ile bir is sahibi
olabilmektedir.
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Sell From

Because, thanks to
internet sales, retail
businesses can develop
their businesses more
easily. In addition,
entrepreneurs who want
to start a new business
can step into
e-commerce and have a
business with little
capital.

You may be one of those who are looking for reasons to sell online, The
simplest reason is that potential customers who want to spend money
do their shopping online, The shopping habits of the consumer group
have changed and the transition to digital has occurred to a large
extent. In response to the event of the customer going to the store,
there was also the situation of the store going to the customer
Therefore, stores that go to custorners are now more advantageous in

terms of acguiring a §|grlf=cant portion of potential customers.

MNo matter what stage you are in your business life, you should always
be one of the factors of popularity. Because now the popularity of the
products, along with the guality and price, is an important metric for
custorners. Online selling should also be done to popularize the brand

and products.

Opening an online store is a commercial step that almost every
business needs or may need. So much so that whether you are a new
entrepreneur or a physical store owner, there 1s a strong possibility
that your competitors have already started selling online. There is
almost no harm in making e-sales, and you can suddenly break up
with your competitors who enter this path. In order to increase your
competitiveness, you need to start selling online




Evde
Ne Yapabilirim?

Para kazanmarn ¢ok da kolay olmadig glnimiz sartlannda, ev kadinlarim dretmeye tesvik ederek ev ekonomisine

katki saglayacaklarn birbirinden kolay el isi fikirlerine birlikte goz atalim.

Organik Marmelat :

Organik dranlerin piyasada daha cok ragbet gorddg§o ve daha
ivi fivata satildid gunlerden geciyvoruz. Muhtemelen bundan
yillar sonra da insanlann bu drinlere olan arzi azalmayacak. ©
nedenle simdiden kendi marmelat markamizi dretebilir ve ufak

ufak satiglara baglayabilirsiniz

Dekoratif Sabunlar :

son zamanlarda birbirinden guzel desenli ve kokulu sabunlar
yalmizea banyoelanmzi sdslemiyor. Oyle dekoratif sabunlar
vapiliyor ki, oturma odanizda bu sabunlan kullanarak hern bir
dekor olusturabilir hem de hos kokusundan faydalanabilirsiniz
GCerekli malzemeleri temin ettikten sonra rengarenk wve

birbirinden gidzel dekoratif sabunlar yapabilirsiniz.

Etamin & Kanavige :

Gunumuzde oldukca yayginlasan wve herkes tarafindan ilgi
goren etamin setleri, kKanavige uaranleri evinizde kolayhkla
yapabilirsiniz. Etamin seccade, yatak &rtdsd, haviu, pano, kolye,
bileklik gibi alternatifi bol modeller cikarabilirsiniz.

GCesitli 6rgi Grinleri, dantel, biblo, tasarim saksilar, mum ve mumluklar gibi ve daha ylzlerce el
yapimi drin ile kendi madazanizi ve misteri kitlenizi olusturabileceginiz Kermesten.com'da
hemen satis yapmaya baslayabilirsiniz.

Kermesten.com birbirinden harika Grinlere
ev sahipligi yapan; bireysel saticilar, KOBI ya
da buyiuk isletmelerin magaza acip, islerini
buyuttugl guvenli bir alisveris platformu ve
e-ticaret sitesidir.




What Can | Make
At Home?

You can start selling right away en Kermesten.com, where you can create your own store and
customer base with various knitted products, lace, trinkets, design pots, candles and candle
helders and hundreds of other handmade products.

Kermesten.com is place
to wonderful products; It
is a secure shopping
platform and
e-commerce site where
individual sellers, SMEs
or large businesses open
stores and expand their
businesses.

In today's conditions, where it is not so easy to earn money, let’s take a lock at the easy handicroft ideas that will
contribute to the home economy by encouraging housewives to produce.

Organic Marmalade ;

We are possing through the days when organic products are more popular in the market and are sold ot better
prices. Probobly vears from now, people's supply of these products will not decrease. Therefore, you can already
produce your own marmaolade brand and start smoall sales.

Decorative Soaps :
Recently, beautiful patterned and scented soaps are not only decorating your bathroomes. So decorative soaps are
made thot by using these soaps in your living room, you can both create o decor ond benefit from its pleasant scent.

After procuring the necessary materials, you can make colorful and beautiful decorative soops.

Etamine & Cross Stitch :

You can easily make etarmine sets and cross-stitch products at home, which have become very common today and
attract everyones attention. You can produce models with plenty of alternatives such as Etamin prayer rugs,
bedspreads, towels, panels, necklaces, bracelets.




KULTUR
SANAT

Crganized by the Istanbul Foundation for Culture and Arts
[IKSV), the 29th istanbul Jazz Festival starts this weekend, The
festival, which will host the leading names of contemporary
music and jazz in different venues of Istanbul until July 7, will
also spread to parks in & different districts of the city with free
park concerts.

Istanbul Jazz Festival awaits visitors of all ages to its free Jazz in
the Park concerts, which will be held in Besiktas Artists Parkand

Beylikduza Yasam Vadisi, on the first weakend.

YAKLASAN ETKINLIKLER :

Masterpiece Ankara Heykel - Saks: Kadin
(16 Temmuz 2022 Cumartesi 13:30, 12:00)

Masterpiece bir kurs dedil, kil ve formilar ile dolu gecireceginiz
oir -<-:.H,,-'|I' seans, Heyvkeltiraslanmizin acim acim yonlendirmelern
ile sonunda evinize, ofisinize gotdrebilecediniz, arkadaslaniniza

hediye edebilecediniz size ait bir heykeliniz olacak.

Oliameil Oyun
(& Temmuz 2022 Carsamba 20:00)

Oldmecll Oyun ashinda gecmisle buglndn hesaplasmasidir,
Kariverinin zirvesinde, sehrin gdzdesi bir kadin, hedeflerine

sadece bir gecede ulasmak isteyen genc bir adam ve tek derd

dustugu batakhktan kurtulmak olan, her seyden habersiz bir
givenlik goreviisi. Psikolojikfgerilim tirondeki bu oyunda ipler

kimin elinde clacak?
Ran (21 Temmuz 2022 Persembe 20:30)
Yurdaer Okur'un Mazim Hikmet'in siir ve mektuplarindan

sahneye uyarladidn Taylan Aygarin mizikal testere ve viyolonse!

ile eglik ettigi 'RAN', 21 Temmuz'da sizlerle

Culture & Art
Current Events

29, iSjAN?UI. CAZ
FESTIVALI UCRETSIZ
KONSERLERLE

BASLIYOR

Istanbul Kaltir Sanat Vakfi (IKSV) tarafindan,
dizenlenen 29. istanbul Caz Festivali bu
hafta sonu bashyor. 7 Temmuz'a kadar
glncel mizik ve cazin dnde gelen isimlerini
istanbul'un farkhh mekanlarinda adirlayacak
festival Gcretsiz park konserleriyle de sehrin
6 farkl ilgesindeki parklara da yayilacak.

Istanbul

mekanlannin yvan
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TRadeGross

BUSINESS

STEP INTO THE NEW ERA OF
GLOBAL TRADING.

The evolution of digital technology has dramatically changed the perception of
business and ways of doing business worldwide. With the increasing supply of products
and services in the global market, competition is increasing rapidly. The fact that
traditional methods have a direct impact on costs in the busines-to-business model has
created a serious need in this area and has brought with it new initiatives.
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